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[eau, source de
vie. Lénergie, st
précieuse. Plongeon
dans [actualité de
[*écodesign.

Water, source of life.
Energy, so precious.

Drve into the latest

in ecodesign.
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BAR AQUATIQUE

_ AQUATIC BAR

Il g5t des matériaux dont Putilisation est davantage liée & Partisanat gqu’au
desion commercial. Le verre en st un exemple. Cependant, il existe des
le
Ea nouvtllc boite de nuit Trbe Hyperelub, ouverte

, comme: les bars du Trbe Hyperclib.

exeeptions qui confirment cette re
I'an dermier dans
le Vieux-Moniréal, a de quot laisser boughe bée plus d'un amatear de
design. Eléments essentiels d'un univers composé par le designer Paclo
Miera, les quatre bars de I'endroit donneratent presque I'impression d'étre
rﬂnpﬁs d'c:u.], & mu-t hemin cofre aquanumes o bassins.

% Poubvunt, rils; e sank faits giic de verme, rétro-éelairé par des DEL

(dindes r_hh:mﬂmnhmu’mr 5] degou!cur blguc! Clest enireprise quebe-
‘Lodse Mqﬂ roncu el fealise ces pidces flonnantes, ains que le
couloir d’acces aux salles de bain, tmagineé dans le méme esprl,

«Cet effet aguatique a été obtenu parla combinaison dune cpais-
seur de verre de deux pouces — supéneure a la moyenne —, dune texture
rappelant le mouvement de P'eau obtenue par thermoformage, et de la
présence de DEL», explique Bertrand Charest, le président de la société.

Le succés de Think Glass tient sans doute i sa capacité 4 faire passer
la technique artisanale du thermoformage & un niveau commercial, don-

nant ains 4 des éléments d’architecture |:|| ATRC |l| [, €50 -.'Lll'! s, Mrs,

une expressivité etonnante, Depuis sa création en 1999, Pentreprise est

intervenue dans 'aménagement inténeur de boutiques, de restaurants,

'I.:IH.:II"I'\ cE anires I|||..:||'\. COMImTIER i.‘“t ALl tl.\.l'l'hl'll.\.'. &l aux E"rﬂ.‘l-\‘:'“.\
Omn lui doit notamment le mur pixellisé de 500 pieds de longuenr du

elais des €

i e Montréal, wwwithinkgelasscom ALAIN HOCHEREAU

PHOTOS : PIERRE BELANGER

Some materials are more associated with craftsmanship than commercial
dasign. Glass is an example, with some notable exceptions, such as the bars
in the Tribe Hyperciub,

The new nightclub, Tribe Hypercivh which opened last year in Old-
Montreal, is perplexing for any design aficionado. Its four bars — central
elements in a universe created by designer Paclo Viera — appear as thouah
they are filled with water, suggesting the space is a pool or aguarium,

In fact, the walls are entirely made of glass, back-lit by blue LED (light
emitting diodes)! The Quebec firm Think Glass has thought-out and
produced these str king works, as well as the restroom access corridor, con
ceived in the same manner

"We obtained this aguatic effect by employing glass two inches thick —
much wider than average — with, a texture suggesting water movements
, and the presence of LEDs",

obtained through jet piercing Bertrand Charest,

the firm's president, explains

The success of Think Glass is probably due to its capacity to bring the
craft of jet piercing to a commercial level, giving architectural elements
(floors, staircases, walls, etc) a surprising expressiveness, Since its cre-
ation in 1993, the firm has worked on interior design for shops, restaurants,
hotels and many. other commercial builldings in Canada and in the United
States. Among other achievemaents, the 500-foot long pixilated wall of the
Falals des Congres de Montréal. wwwihinkglass.com ALAIN HOCHEREAU
PHOTOS: PIERRE BELANGER
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